3MICT

1. EKOHOMIYHA TEOPISI TA ICTOPISI EKOHOMIYHOI TYMKHU

Konamyk B.JI. .
AHAJIITUYHE JOCJIIDKEHHA IHHOBAIIN Y BUPOBHUILITBL. ..., 1

2. EKOHOMIKA TA YIIPABJITHHSA

HAHNIOHAJIBHUM I'OCIHOAAPCTBOM

BiTiok 1.M.

HAIIIOHAJIBHI IHTEPEC@

B YMOBAX IH(DOPMAI_IH/IHOT EKOHOMIKMU:

PEI'TOHAJIBHI KJIACTEPU TA MEPEXI EKOJIOTTYHOI IATPUMKW. ... 8
Ko6a O.B.

BYI[IBEHBHI/IIZ BISHEC VKPAIHU:

CYYACHUM CTAH, ITPOBJIEMU TA HIJISIXHU IXBUPIIIEHHS.........oooiooeoeeeeeeeeeeee 13
Crenanenko C.B.

OOPMU TA TTEPEBATU .

IHKJIFO3UBHUX MOIEJIEN PO3BUTKY AT'POBIBHECY ... 19

3. EKOHOMIKA TA YIIPABJIIHHA IIAITPUEMCTBAMU

Inbuenko B.M., bBenaror €.C.
COMLIAJIBHE IIAITPUEMHULITBO —

IHHOBAILIMHUI BISHEC, 11O 3MIHIOE CYCITITIBCTBO. ..o oo, 25
Kobens-3Bip M.41., 3Bip 1O.

BAXJIMBI ACHEKTU ®OPMYBAHHS TPAHTOBOI BASIBKIL........c..ooviiiioiieeeoeeeeeeeeeee 33
JliTBinuyk K.B.

OCOBJIMBOCTI PO3BUTKY 35YTOBOI AISAJIBHOCTI

TTPOMUCIIOBUX TIIATIPHEMOCTB. ... ..o 39
Pohuda Nataliia

THE INFLUENCE OF OTA CHANNELS ON THE TOURISM INDUSTRY.........ccooooooi 43
Tkach Oleg

THE FOREIGN TRADE ACTIVITY EFFECTIVE STRATEGY ENTERING

INTO OVERSEAS MARKETS. ... oo, 52

®icynenxo ILA., Jlerocrae LM.
MOJIEJII B3AEMO/III 31 CTEMKXOJIIEPAMU
B YITPABJIIHHI AEBEJIOITEPCBKUMMU ITPOEKTAMWU. ... 60

4. TPOLII, ®IHAHCHU I KPEAUT

Gahir Mikayilov

THE RELATIONSHIP BETWEEN ADVERTISING SPENDS AND BANKS' PERFORMANCE

IN THE TURKISH COMMERCIAL BANKING SECTOR.........coooiiiiiiiiiiiiiiec e 66
Gorkem Gok

DIGITALIZATION OF MONEY AND PROBABILITY

OF CENTRAL BANK DIGITAL CURRENCY ..ot 72



CONTENTS

1. ECONOMIC THEORY
AND HISTORY OF ECONOMIC THOUGHT

Konashchuk Vadym
ANALYTICAL STUDY OF INNOVATIONS IN PRODUCTION..........coooiiiiiiiiiie e 1

2. ECONOMY AND OPERATION OF NATIONAL ECONOMY

Bitiuk Inna

NATIONAL INTERESTS IN THE INFORMATION ECONOMY:

REGIONAL CLUSTERS AND ENVIRONMENTAL SUPPORT NETWORKS......................... 8
Koba Olena

CONSTRUCTION BUSINESS OF UKRAINE:

CURRENT STATE, PROBLEMS AND WAYS TO SOLVE THEM. ..., 13
Stepanenko Serhii

FORMS AND ADVANTAGES OF INCLUSIVE MODELS

OF AGRIBUSINESS DEVELOPMENT . ...t 19

3. ECONOMY AND ENTERPRISE MANAGEMENT

Ilchenko Viktoriia, Bendiuh Yelyzaveta
SOCIAL ENTREPRENEURSHIP

IS AN INNOVATIVE BUSINESS THAT CHANGES SOCIETY ..., 25
Kobelya-Zvir Maryana, Zvir Yurii

IMPORTANT ASPECTS OF FORMING A GRANT APPLICATION..........ccoooiiiiiii i 33
Litvinchuk Karyna

FEATURES OF THE DEVELOPMENT OF SALES ACTIVITIES

OF INDUSTRIAL ENTERPRISES. ... o e, 39
Pohuda Nataliia

THE INFLUENCE OF OTA CHANNELS ON THE TOURISM INDUSTRY...........ocoooi 43
Tkach Oleg

THE FOREIGN TRADE ACTIVITY EFFECTIVE STRATEGY ENTERING

INTO OVERSEAS MARKETS. ... oo, 52

Fisunenko Pavlo, Legostaev Ivan
MODELS OF STAKEHOLDER INTERACTION
IN THE MANAGEMENT OF REAL ESTATE DEVELOPMENT PROJECTS...........ccooviiiiiii 60

4. MONEY, FINANCES AND CREDIT

Gahir Mikayilov

THE RELATIONSHIP BETWEEN ADVERTISING SPENDS AND BANKS’ PERFORMANCE

IN THE TURKISH COMMERCIAL BANKING SECTOR.........coooiiiiiiiiiiiiies e 66
Gorkem Gok

DIGITALIZATION OF MONEY AND PROBABILITY

OF CENTRAL BANK DIGITAL CURRENCY .......oooiiiiiiiiiiiiiiii e 72



